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REBUILD: MINDSET, DESIGN, ACTIVATION

REBUILD PHASE
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Features of Modules 1 to 6

The content for this first 9 months of the L&D Program was created to map to the economy and what is 
happening in the world as it unfolded.  We picked up a topic and drove that through the program in depth.  
These were the topics that required a mindset shift.

Features of Modules 7 to 12

The L&D Program incorporates a 3-way learning approach including video content, live classes, and accountability to help embed the learnings.  
We are in this ‘embedding phase’ for the duration of the Rebuild phase and its essential to utilise your Accountability Group to drive deep into 
your business. 

We will pick a theme and run it across the modules, repeating and layering to embed in week cycle, allowing for brain holiday breaks. 
A new theme of spirituality and leadership is introduced for this phase around how to release the energy for yourself and your business so you 
can be leaders. We'll be asking you to do a 'Show and Tell' in your Accountability Groups.

Note: The month of August is a Brain Holiday.
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