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T O
M A R K E T

How has the market changed 
with the recession?This layer is UP To Market:

F R O M

T O
C L I E N T

This layer is the response to the client  
from the market changes

B R A N D P R O D U C T C H A N N E L S A L E S

This layer is your existing business model
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T O
M A R K E T

F R O M

T O
C L I E N T

B R A N D P R O D U C T C H A N N E L S A L E S

Does that require 

change to Company 

Brand/Personal Brand?

Can you turn  

this in to a  

Product Brand?

Start with  

Market Need -  

How has it changed?

What response does 

this require for the 

client innovation?

Does this open 

up more market 

opportunities

That you can put into 

your connectivity?

What campaign  

would support this?

How does this change 

your business model -  

Price/Volume
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